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Transit Vision: Why Now? 





Land Use Changes



Planning Timeline



Total 
Engagements 

3,535

Engagements are verbal and nonverbal touchpoints including surveys, 

formal presentations and informal discussions, direct in-person outreach, 

and social media posts 

1,073
2,124

3,535

Nov Dec Feb May

Phase 2 Engagements



70+ 
community 

events, 

including 

transit 

centers

Community Outreach 



Partnering Organizations/ Stakeholders



TedEx Talk:

The Hidden Benefits 

- and Costs - of Our 

Transportation 

Choices

Radio: SCS 88.5 w/ 

John Best

30,000 reaches 

TV: Local 24’s 

Local Memphis 

Live

Media 



Print Media: Commercial Appeal, Memphis Flyer, 

Memphis Business Journal, High Ground News
Media 



Advertising 
News Website
 Roadblock
 64 clicks 

39,964 impressions

Bus Ads 
 60 Internal bus ads:

3,000,000 impressions per 
month    

Radio
 WHAL- FM & KJMS-FM
 2 week ad campaign 

301,780 reaches



Social Media:

▪ 68,847 impressions  
through Facebook 
and Twitter



Email Engagements 

 Innovate Memphis and 
partner distribution 

20,336 emails 



Public Input Surveys

 1,282 completed 
surveys

 322  survey 
comments



GenderRace/ethnicity

Survey Responses 



Survey Responses

Age Income



Zip Code 
Representation

87

26

54

24

2

36

21

18

53

48

57

17

26

79

38

11

109

13

26

18
38

1

58

43

32

21

64
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What’s Next?

Phase 3 Draft Investment Plan engagement will kick off in the Spring 

Please visit www.memphis3point0.com/transit to:
• Review the Choices and Concepts reports
• Leave a comment
• Listen to our podcast 

If you are interested in having our team present to your organization, please contact 
Courtney McNeal at cmcneal@innovatememphis.com 

http://www.memphis3point0.com/transit

